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Last spring, two video production students from

the University of North Carolina Wilmington

were provided an opportunity that neither

could pass up – the chance to make

commercials that would air nationally on The

Weather Channel.

Andy Siravanta and Nate Galluppi, both

students of the Communication Studies

department, were asked to assist with three

commercials about hurricane preparation

featuring famed Weather Channel storm tracker Jim Cantore. The students planned

and filmed one commercial almost independently and acted as production assistants

for the other two. All three were filmed at Wrightsville Beach.

Video production associate professor Bill Bolduc informed the students about the

opportunity and advised them throughout the production process.

“As their teacher, it is a thrill to have my students’ work shown nationwide on a

major network,” Bolduc said. “I was very impressed with the work that they did. The

two were professionally ready. I was proud of what they accomplished.”

The commercial filmed entirely by Galluppi and Siravanta presents an introspective

Cantore as a reminder to prepare for hurricane season. One of the other ads strikes a

humorous note as beachgoers run scared when Cantore arrives for a vacation. The

final spot comically features a peg-legged fisherman who knows bad weather is

coming, not from his experience, but rather because Cantore is reporting on the

beach.

Galluppi and Siravanta attributed their success to the skills they acquired through

their coursework and class projects at UNCW, including how to effectively

communicate with the director and act as “professionals” on the set.

“The opportunity was a great experience for me,” said Galluppi. “I was able to fully

put into practice the concepts and techniques that I have been learning about in my

video production classes. The Weather Channel guys were great in explaining what it

was like to work in the industry professionally and helped to further my interest in

pursuing video production as a career.”

Siravanta said, “It still makes me smile that everyone can see the work that we did. I

can put it on my resume and say, ‘Hey, I did that.’ The recognition doesn’t matter.”

Both students agree that this experience ranks at the top of their list of college

experiences and feel that the project will help shape their futures. Siravanta said he

believes that when employers see the project on his resume, they will trust in his

skills and abilities. He said that it has already helped him get his foot in the door in a

number of places.
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Siravanta, a recent graduate of UNCW, plans to study film next year in graduate

school. Galluppi, a senior, plans to pursue a career in video production and hopes to

one day own his own production company.

The students’ commercials are now airing regularly on The Weather Channel. Two

can also be viewed online:

Prepare for hurricane season: http://bit.ly/nZvJBN

Beachgoers run from Cantore: http://bit.ly/mPWZ38.

This is one in an ongoing series of articles highlighting the activities and

accomplishments of UNCW students.

The StarNews welcomes and will consider publishing Community News articles

contributed by readers. They should be around 400 words and accompanied by a

high-quality photograph. Contact Neighbors Editor Si Cantwell at 343-2364 or

si.cantwell@starnewsonline.com.
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