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How do you know if your story or event is newsworthy?  

The Ten Components of Newsworthiness: 
 

1. Timeliness. News is what’s new. News stations call constantly to stay on top of the story and find a new 

angle. 

2. Proximity. A story about (your) activity/event/research is more likely to appear in areas 

where people will be affected by it. 

3. Exceptional quality. This refers to how uncommon an event is. 

4. Possible future impact. A story the media will use because of the possibility that it might 

have a bigger impact in the future. Stories about subjects that may eventually become a 

threat or a benefit to readers their relatives living in another state makes the story much 

more interesting. 

5. Prominence. Some stories are newsworthy, because they involve well-known people or 

institutions. 

6. Conflict. Conflict is a magnet for news. Occasionally you will be called on to be an 

expert in conflict situations, legal or otherwise. 

7. The number of people involved or affected. The more people likely to be affected by the 

event, the more newsworthy the story is. 

8. Consequence. Some articles focus on advice that people should follow to avoid a 

negative consequence. 

9. Human interest. Human interest stories are generally soft news. 

10. Pathos. Seeing or hearing about the misfortunes of others often elicits feelings of pity, 

sorrow, sympathy and compassion. 

 
Now that you know your event is newsworthy…Write a Press Release! 
 

The Elements of a Press Release 

 Should be informative and professional  

 Must include: 

o Who 

o What 

o Where 

o When 

o Why 

 Meaning/Relevance/Impact 

 Conflict/Oddity (best stated or supported with a quote) 

 Timing/Background/Perspective 

 Details/Details/Details(elaborate, explain, list, use quotes) 

 What Happens Next (who to call for more information or with questions) 

 



Who do you give the Press Release to?  

UNCW Media and other Major News outlets: 

 The UNCW Seahawk- 910.962.3229 

 Teal TV- 910.962.7138 

 The Star News- 910- 343-2364 

 WECT- 910-791-6681 

 WWAY- (910) 762-8581 

 

Other Resources 

UNCW Marketing and Communications is here to help! 

Services offered through MAC 

Market Research 

Marketing strategy based on research and testing is the best way to develop an effective 

marketing effort. Whether it is secondary research, surveys, focus groups, competitor 

intelligence or product testing, our market research services will refine your promotional effort 

for maximum impact.  

 

 Strategic Planning- One size does not fit all.  

MaC will assist campus clients in developing the most effective strategies to advance their 

organizational goals. The driving force behind the marketing plan is your unit’s strategic plan. 

Through a series of diagnostic planning exercises, customized marketing initiatives can be 

designed to more effectively help clients reach their organizational goals within their budget and 

time frame. 

Whether it is a comprehensive marketing plan or a realignment of a current strategy, we can help 

develop broad marketing goals and strategies that are quantifiable, measurable and accountable.   

Contact Marketing and Communications at: (910) 962-2088 

 


